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DIRECT MARKETING TO GOLFERS

It is our mission to create the ultimate golf
product that links the local business community
to the consumers they want to reach most.
InfoGolf is an effective marketing channel for
businesses to target the high-end demographic
of local golfers. This product provides a high
value of return on customized AD messages
with daily circulation for a consecutive 12-month _ ~
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WHAT ARE INFOGOLF BOOKS?
InfoGolf books are reference guides that golfers use
to help them make educated decisions when playing
that particular course. They help with the following: | _
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* Providing hole descriptions and insight on how each
shot should be played to get the lowest score

ADVERTISE HERE
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» |dentifying safe areas for ball placement to avoid
penalty strokes

» Supplying golfers with distance markers to points of
interest to help with club selection

A golfer will spend an average of 15-20 minutes,

and use the InfoGolf book three times while REACH THE GOLF DEMOGRAPHIC
playing a particular hole. Each AD placement will )
guarantee views by golfers, providing essential www.myinfogolf.com

marketing and branding content for the
participating businesses.
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INFOGOLF MARKETING METHODS

* InfoGolf targets businesses within the surrounding
community of each golf course

* InfoGolf offers a cost-effective Direct Marketing
tool at a fraction of the standard price

* InfoGolf helps to brand and socialize your business
to high-end consumers that are proven spenders

* InfoGolf presents a way to proactively communicate

custom messages that will help drive results to your business

* InfoGolf showcases your business through a unique
and creative marketing concept

ADVERTISING WITH INFOGOLF

» Daily circulation with a one-year shelf life

* |ncludes custom ad design and creation

» 30,000 — 50,000 Page Views per course

» Reaches high-end consumers with disposable
income

* No direct competition within each book —
ONE advertisement per business type

* Advertising packages
(Free golf rounds + Gift certificates)

* Multiple course discounts

PACKAGES AND PRICING

Multiple courses, years, and additional media
outlets are available at discount prices. Inquire
for details. InfoGolf pricing is based on AD

placement and size within each course book.

MARKETING TO YOUR LOCAL GOLFER

INFOGOLF MARKETING PRODUCTS

There are two types of ad insertions for the InfoGolf books.
Scorecard & Back Page (3) and Double Hole Ads (14)
For pricing of these, please contact your sales representative.

l]IITIJI!WE YI]IJII BUDDIES!

port-specrﬁc functional trimmg includes:

1
| Mentmn this 1d SAVE 15% OFE
sPrivatesStudioBe—o"" .
Customized Program,

fCaII 703-858-9220 or visit JlshbumFlmes com

SCORECARD AD (ONLY 2) DOUBLE HOLE AD



